


e EXPERIENCE ##* e GLOBAL BRANDS & ASSOCIATIONS ##*

Jon has become a well-known celebrity and entertainer in recent years,
but his success comes from real, hard work in hospitality. Over the past

35+ years, he has racked up an impressive resume and has raised the bar
for the entire industry.

0 Owned and operated | /+ hospitality businesses

0 Consulted with over 800 venues in 30 countries

0 Worked with hundreds of global powerhouse brands

O Earned exclusive hosprtality awards & honors

O Created the Nightclub & Bar Convention & Trade Show

PROPELLER OPERATOR AWARD OF
CREATOR AWARD OF THE YEAR EXCELLENCE






2019 Media
Impressions

Projected to keep
rising

June 2018 to
December 2018
Were
6,905,340,617

GROWTH



JON TAFFER HAS A SIGNIFICANT
REACH ACROSS THE COUNTRY VIA BAR RESCUE

OVER THE PAST YEAR, REACHED NEARLY

42 MILLION

TOTAL UNIQUE VIEWERS
(UNDUPLICATED)

... TOPPING ALL OTHER ORIGINAL PARAMOUNT NETWORK PROGRAMMING SUCH AS



TELEVISION

Bar Rescue

3 years

| 85+ episodes

91 Million Unique Viewers

Most broadcasted show on U.S. television
Yop Culture - Sunday Marathons

0 3,400 channels/4 languages on 5 continents
0 Committed through 2020

O
O

Back to the Bar

affer's Worst Top len

O Marriage Rescue



JON

Over the past |0 years, Jon has
their TV's on shows like Rache

<ept audiences glued to

Ray, [ he Doctors, Dr.

2hil, Late Night with Conan O'Brien, Steve Harvey,

Jimmy Kimmel, AXS TV, The Morning Blend, Good
Morning America, The Meredith Vieira Show, 20/20,
Showtime and Shameless.

SOCIAL REACH

446K 211K 249«



JON

Not only has Jon kept audiences glued to their
seats through entertainment shows, he has also
hosted and guest appeared on news shows

such as Fox Business, Fox News,
MSNBC and CNBC.

238K



JON

% PRESS & PUBLICATIONS #**

Jon's real talk and tough love have been featured in hundreds of publications,
including Forbes, Entrepreneur, Business Insider; Vanity Fair, The National Review,
The Huffington Post, The New York Times, Advertising Age, The Wall Street
Journal, The Hollywood Reporter and his own best selling books.

Jon's recent NY Times best selling book, is all about crushing the excuses that
hold people back from their own success in business and life.



PODCAST AND RADIO

[t Is iImportant to reach every type of viewer and/or listener.

The Jon Taffer Podcast SirlusXM Radio

* Avallable everywhere
* Up to 100,000 downloads per episode
* Over 3 million downloads in total

* Over |00 Sirius Radio appearances on
every major entertainment, sports &
business show across the country

Radio Tours

* |00's of entertainment radio
station appearances & radio
tours across the country
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REACH OF OVER ONE
BILLION

mMagazin
exceec

in 2019.

-8~ Reach

With 35+ yea
INndustry, winning numerous awards and beco
industry’'s most sought after speaker, the Taffe
recognized globally. Through television, radio, podcasts,

s spent dominating the hospitalr
o

)

ng the

~ Brand IS

es and digital publications, the Taffer Brand will
a billlon media impressions across all platforms
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Nnat

Resetting America

During the COVI

onwlide mec

a tour from the safety of

nome to sha

that hit

D-19 pandemic, Jon Taffer did a

NIS OWN

re what the bar and restaurant
industry will need to do to recover from this crisis

thelr sector the hardest.

$1,855,350 media value

944, 185,84 estimated impressions
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Resetting America

Coverage
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JON TAFFER RANKS AMONG THE TOP CELEBRITY
CULINARY TALENT IN KEY ATTRIBUTES

ATTRIBUTES

7% AGREE // NOTABLE CELEBRITY CULINARY TALENT // SELECT LIST
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AGE RACE / ETHNICITY

NEARLY 3 IN 4 JON TAFFER FANS ARE EITHER GEN Z, MILLENNIAL OR 4 IN 10 JON TAFFER FANS ARE NON-WHITE

GEN X

GENDER SPLIT

55% MALE | 45% FEMALE



JON TAFFER FANS HAIL FROM ALL OVER THE COUNTRY...

EEEEEEEEEEEEEEEEEEEEEEEEEEEEEE
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JON TAFFER'S APPEAL OUTRANKS OTHER
CELEBRITY CULINARY TALENT

TOTAL APPEAL

NOTABLE CELEBRITY CULINARY TALENT // MOST RECENT SURVEY // SELECT LIST

CELEBRITY TALENT % APPEAL
............. e

JON TAFFER 52
EMERIL LAGASSE 51
BUDDY VALASTRO 50
GUY FIERI 50
GORDON RAMSEY 46
BOBBY FLAY 38

Source E-Poll MediaSYNC JON TAFFER fielded 9/29/17 Other celebrity Chefs fielded in past 12 months 8/1/1/17-8/1/18 Appeal based on top 2 box like a lot & like
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IN FACT, JON TAFFER FANS ARE FREQUENT TRAVELERS...

VACATIONS TAKEN PAST 12 MONTHS

INDEXTO TOTAL

READ AS JON TAFFER FANS ARE +26% MORE LIKELY TO HAVE TAKEN 5+ VACATIONS IN THE US OR ABROAD IN THE PAST 12 MONTHSTHAN THE NATIONAL NORM

Source YouGov 8/5/18 Survey Based on US Adults 21+ JON TAFFER fans are those who like JON TAFFER or who positively rate BAR RESCUE and are 2 lyears or older (n 1.580)
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...AND, JON TAFFER FANS ARE PRONE TO TRAVEL

AREYOU MORE OF A TRAVELER OR MORE OF A HOMEBODY?

INDEX TO TOTAL

129

TMA TRAVELER”

+44 POINTS HIGHER THAN GUY FIERI FANS (85)

READ AS JON TAFFER FANS ARE +29% MORE LIKELY TO CONSIDER THEMSELVES "TRAVELERS” COMPARED TO THE NATIONAL NORM.

ults 21+ JON TAFFER fans are those who like JON TAFFER or who positively rate BAR RESCUE and are 2 lyears or older (n 1.580)
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...AND ARE MOST LIKELY PLANNING THEIR NEXT TRIP

LIKELINESS TO TRAVEL IN THE NEXT 12 MONTHS

INDEXTO TOTAL

READ AS JON TAFFER FANS ARE +14% MORE LIKELY TO TRAVEL INTHE NEXT 12 MONTHS THAN THE NATIONAL AVERAGE.

Source YouGov 8/5/18 Survey Based on US Adults 21+ JON TAFFER fans are those who like JON TAFFER or who positively rate BAR RESCUE and are 2 lyears or older (n 1.580)
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THE PROOF IS IN THE DOLLARGS-
JON TAFFER-BAR RESCUE FANS ARE SPENDING TO TRAVEL

TOTAL AVERAGE SPEND

| 2-MONTH RANGE

READ AS THE 52-WEEKS LEADING INTO VIEWERSHIP OF BAR RESCUE IN Q3 2017,VIEWERS HAD A TOTAL AVERAGE SPEND OF $408.67 ON EXPEDIA
WHILE THE CABLE PRIMETIME AVERAGE WAS $359.48

Source YouGov 8/5/18 Survey Based on US Adults 21+ JON TAFFER fans are those who like JON TAFFER or who positively rate BAR RESCUE and are 2lyears or older (n 1.580)
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JON TAFFER FANS HAVE AN AFFINITY FOR
EXCITING NIGHTLIFE OPTIONS...

WHAT INFLUENCES YOUR DECISION WHEN
SELECTING YOUR TRAVEL DESTINATIONS?

INDEX TO TOTAL

183

“NIGHTLIFE™

READ AS JON TAFFER 21+ FANS ARE +83% MORE LIKELY TO BE INFLUENCED BY
NIGHTLIFE OPTIONS WHEN CHOOSING THEIR VACATION DESTINATION THAN THE NATIONAL AVERAGE.
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...AND, JON TAFFER FANS LOVE TO DINE OUT

DINING HABITS

DINING HABITS //AGE 21+

INDEX TO TOTAL

JON TAFFER FANS

TOM COLICCHIO FANS

LIKELINESS TO PURCHASE FOOD FROM A RESTAURANT CHAIN IN NEXT 30 DAYS

VERY LIKELY 114 107
SOMEWHAT LIKELY 109 00
LATE NIGHT DINING FREQUENCY
3-6 X PER WEEK 158 127
FINE DINING FREQUENCY
3-6 X PER WEEK 296 142
CASUAL DINING FREQUENCY
ONCE A DAY 169 154

READ AS JON TAFFER FANS ARE +69% MORE LIKELY TO EAT AT A CASUAL DINING RESTAURANT ONCE A DAY COMPARED TO
THE NATIONAL NORM,WHICH IS +15 POINTS MORE THAN TOM COLICCHIO FANS.

Source YouGov 8/5/18 Survey Based on US Adults 21+ JON TAFFER fans are those who like JON TAFFER or who positively rate BAR RESCUE (n 1.580) TOM COLICCHIO (n. 2454) or who positively rate TOP CHEF and are Age 21+

25



RESCUE FRANCHISE

185+ EPISODES SEASON 2 CONFIRMED
33



TAFFER CONSULTING
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TAFFER CONSULTING and/or
MANAGEMENT PROJECTS

Taffer Dynamics offers consulting services
to help you drive revenue In an existing
business or launch a brand-new concept.

www.jontaffer.com/consulting




TAFFER COMPANIES PROJECTS
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JON PRO
CAFE

Jon Tafter's Pro Cafe will be launching in over 2,000
Home Depot stores across America. I he cafe’s
powerful visual concept, strong presence and
delicious food options will achieve the critical In-
store experience needed to leave every customer
wanting to come back.

0 Outdoor kitchen/inside dining configuration

O High quality fresh, homemade breakfast and lunch menu
options

O Launching in over 2,000 Home Depot stores across
America
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TAFFER'S MIXOLOGIST
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Launched in 4,178 In stores NOW






A BAR IS A BAR, BUT A TAVERN HAS A SOUL
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A BAR IS A BAR, BUT A TAVERN HAS A SOUL

Taffer’s Tavern



BEVERAGES

Taffer’s Tavern

Taffer’s Tavern

Taffer’s Tavern

Taffer’s Tavern



FOOD

Taffer’s Tavern “Tavern Dining”
Taffer’s Tavern




SALADS & SOUPS

STARTERS & SNACKS

PRELIMINARY MENU

Many items are “seen on BAR RESCUE” - menu is subject to change

HOT TAVERN SANDWICHES

ENTREES

TAVERN PLATES

BURGERS

SIDES

DESSERTS

)
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